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= HITACHI
Initial considerations

®* To create new content, you will normally find a button in the ®* Inmost CMS tabs, there is a search box as well as a category filter.
header of each page in the CMS, or a more specific button if it
concerns only the creation of a content within a module. FILTERS  Category ~ &7 Removefilters

+ Add Product = Add product element Buscar:

®* |tis possibleto edit and delete most of the content.

Itis possibleto export the content databases in different formats

[# Edit | -
O Delete

Copy Excel CSW PDF Print Column visibility

®* |tis also possible to reorder much of the content, for which one of
the following buttons may appear.

L]

« Reorder Products

®* Inorderforthe content to be saved, it is always necessary to
execute this action.

Save and back -~ RGN



= HITACHI
Initial considerations

®* Web image standards are detailed in the following presentation:
link

®* Except for content such as news or project references, SEO is
generally overseen by the Global Digital Marketing team. For this
reason, nothing is detailed in this presentation.


https://www.jch-marketingcenter.com/hitachi-brand/resources-library/resource/60dee5142a0cee0f250fca15

HITACHI

Homepage

Cooling & Heating



- HITACHI
Homepage

®* Description

One single home page to allocate all the content.

Elements:

o Banner in the heroarea - Can be customized with an image
or video loop

o Shortcuts to the products or business verticals

o Optional: "Highlights" module CMS — Pages — Category: Home

o Gallery with the latest news
o Contact banner

o Where to buy banner e m

o Newsletter banner




Homepage

A Texts

[Ea] Images
8 visitor profiles

[F2 visitor countries

™ PRODUCTS <
& RESOURCES <
B MAGAZINE <
B PROJECTS <
BB CONTACT <
BB FORMVALUES <
B PARTNERS <
B POPUPS ¢
© FAQS <
B offices

O Apps

# Innovations

@ Social Networks
(& Aboutinner pages
4, Legal Links

& USERS <

Editar
Category * Name

Home home_residentials
Title *

Hitachi Cooling & Heating | Test

Used in menus and breadcrumbs

slug

{

Default profile slug can not be modified

Page Texts SEOQ Page Elements

Where to buy title *

Where to buy

Link Type * Link text *
(O External Contact us
@ Internal

(O Partner Search Page

Subscribe title *

Subscribe to our newsletter

Subscribe text *

Subscribe to our newsletter text

=]

Breadcrumb

f left empty, the title will be used

=

Link to... (page type) *

Page

=]

Link to... (page) *

Service centres

HITACHI

Idioma: Spanish -
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Homepage

Editable content:

Tab Option Description Comments
Title* - H1 for SEO * Onlyit’s possible to perform one action by each
Subtitle- Secondary title for SEO card to center user’s attention: Can active a link
Text — Text for SEO purposes or a Youtube video, not both at same time. If
Promotional content: Up to 3 cards both are included, the CMS will by default give
* Mark the module as main — checkbox (just 1 preference to the link that will direct the userto

card can be the main) when clicking on the card.
Page * Title (max 70 characters)* * Video loop functionality only is possible to

Eleme Header*
nts

* Images™ - ( Image (size 1224x432px, max.
weight 300Kb) /Image (size 600x488px, max.
weight 300Kb)

* Show link = Y/N

* Show video loop or GIF — Y/N (Only allowed in
the main module)

* Show Youtube Link—Y/N

enable inthe card marked as "main" in the CMS
For images is mandatory to add the two
formats specified in the CMS (one will be used
for desktop and other for mobile and certain
screen resolutions)

* Mandatory

Air conditioning systems

Premium HVAC Systems

HITACHI




Homepage

Editable content:

Tab

Option

Description

Page Elements

Products

Title of the module*
Access to product pages:
Thumbnail*
Title*
Description
Link (it can be an internal or external link)*

Page Elements

Business solutions

Title of the module*

Access to business vertical pages:
Thumbnail*
Title*
Link (it can be an internal or external link)*

Page Elements

News and Projects

Title of the module*
Link*

HITACHI

* Mandatory




Homepage

Editable content:

Tab Option Description
Title*
Text*

Page Elements Let's talk (contact banner)*

Link Text (call to action)*
Link (it can be aninternal or external link)*
Image*

Page Elements Features

Title of the module*

Page elements:
Title*
Text*
Background color (red, white or black)*
Link Text (call to action)*
Link (it can be an internal or external link)*
Image

* Mandatory

HITACHI




- HITACHI
Homepage

Editable content:

Tab Fields Description
Page Wheretob
. Where to buy title * Where to buy banner - Title e 2
Texts
. Where to buy banner - It can be an internal link, an external link or a partner's
Link Type * o )
page (within the website).
Learn more —
Link text * Where to buy banner - Call to action
Link to... (page type) * Where to buy banner - Select the link to the type of page
Link to... (page) * Where to buy banner - Select the link to the specific page
Subscribe title * Newsletter subscription banner - Title Subscribe to our e-newsletter
. X X Stay updated with Hitachi Cooling & Heating Australia
Subscribe text * Newsletter subscription banner - Text
Subscribe email placeholder * Newsletter subscription banner - Text within email field
Subscribe button * Newsletter subscription banner - Call to action Subscribe —
Subscription ok message title * Newsletter subscription banner - Sent Ok Title
Subscription ok message text * Newsletter subscription banner - Sent Ok Text
Subscription ok message button * Newsletter subscription banner - Sent Ok Button

Double optin pending message title * Newsletter subscription banner - Double Optin Title

Double optin pending message text * Newsletter subscription banner - Double Optin Text

* Mandatory



Homepage

Considerations

The database of users registered to the newsletter can be
downloaded from: "Users" = "Suscriptions to newsletters"

Except for the header, the page element modules can be
reordered by dragging the arrows. Check in the next slide how to
edit the header.

The maximum number of products/business verticals that can be
highlighted on the homepage is 7.

HITACHI



Header — Main page

Edit
Type *
Header *
Products *
Business Solutions *
Let's talk *
News and Projects *
Features *
Title (max. 81 characters)
With airCloud Home, control your Home Air Conditioning from your Smartphone
Subtitle

How are we able to create complimentary design solutions from contradictions? Learn how our Duality Design philosophy helps us see both sides of a stary and |

Text
B 7 L & ©

[

Promotional Content

Title Show as main module
Air becomes comfort &
test (]
test ]

eads to us engineering excellence

 Edit

Fedit @

ZEdit @

Language: English =

HITACHI

Main texts of the header=> Go
to CMS>Home>Page
Elemments>Header

This part is mainly reserved for
SEO text agreed with Digital
Team (Please, let us know if you

need to do any changes)

-Title — H1 reserved for SEO
-Subtitle —Secondary title
reserved for SEO

-Text — Text for SEO



Header — Promotional content cards

HITACHI
Promotional content-> Goto
CMS>Home>Page Elemments>Header>Add
promotional content

You can have 1to 3 cards (only one of them can be
marked as main)

In each card you can edit:
Title* (40 characters)
Description* (250 characters)
Images™® - Mandatory add the two formats
specified ( Image (size 1224x432px, max. weight
300Kb) /Image (size 600x488px, max. weight 300Kb)
Show link-Y/N

Show video loop or GIF - Y/N (Only allowed in the

main module). Depending if the content card has
a squareor rectangularimage, you should select one
or other of this formats:
(size 1224x432px) - rectangular
(size 600x488px) -square
Max weight:
for GIFs:300kb
for video loop: 2MB
Show Youtube Link-Y/N
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= HITACHI
Menu

o oo Sumen ]
® Description
p HlTACHl Residential Product  Professional Product ~ Support Links

| Air Conditioning CASSETTE RAI PERFORMANCE RPE WALL RAD DUCTED SUMMIT PED WALL MOUNTED
MOUNTED

A single mega-menu for all type of user profiles.

MULTI-ZONE AIR CONDITIONING MOUNTED

Heat Pumps

Elements:

See all products =

T . T -~ 8§ 1 - e—

o Main area (red one) : About, Innovations, News, Projects
and Log-in sections + Search bar + Country and language

selector (for multilanguage countries). HITACH! X
. Residential Product >
o CTAs: Contact formand Where to Buy (Optional)
Professional Product >
Support Links >

o Secondary Area

o Residential products
o Professional products

o Support Links

Where to buy ‘ Contactus

About us
Innovation
Magazine

Q_ Search

8 @ UNITED KINGDOM
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Menu

Editable content:

Tab Fields Description
Menu link
Residential products Title of this tab is editable
category
Professional products Title of this tab is editable
Support
links Support links Links of the support tab are editable: create new, edit existing ones, reorder or delete
Menu
texts CMS>Texts>Menu items Texts displayed on the menu are editable
Where to

buy CTA CMS>Home>Checkbox “show WTB button”  To hide/show the Where to Buy CTA




- HITACHI
Residential and professional products category

Residential and Professional

Ry
bx2

& cC @ plastichitachi.teradisk.net/admin/product_range_menu e

HITACHI =

Hitachi Menu Link Category rodos ios ree

o CMS>Menu link category

B cMs ~ 10 \ elementos por pagina Buscar:

products category 2 Goto

Bi rages Name Acciones .

A ’ Here you can edit the texts of
Texts Productos Profesionales & Editar ~

&l Images Productos Residenciales (2 Editar = " reSidentiaI prOd UCtS a nd

[= Visitor countries Name Acciones .

& ot professional products" category.

Mostrando registros 1 a 2 de un total de 2 registros Anterior Siguiente
™ PRODUCTS <

Reminder! Remember that from
now on every time you add a
new product range you must
assign it to the menu in the
"menu category link" field to
make it accessible from the
website menu




- HITACHI

Support links

HITACHI =

Hitachi Support Links t Admin - Support Links

. — Support links tab=> Goto

Link type URL Acciones

™ PRODUCTS < Mostranda registros 1. 3dé un total e 3 registros e Siguient CMS>Support Iinks tab

& RESOURCES
B MAGAZINE
W PROJECTS

, Here you can add, reorder or

B FORM VALUES

: edit the existing links in this tab.

W WARNINGS

Here you will find secondary

EZ cditar Support Link = Hitachi Ac X + — X

< C QO 8 httpsy/plastic hitachi.teradisk.net/admin/support_links/3/edit B 5% e ) llnks and I|nkS that need to be

HITACHI =

Hitachi Support Links E Adrmin - Supportiaks > Editas

@ sl

added locally — Links can be

external or internal

4ol do de Support L
B s -
Editar Spani

B Fages

Link type* Link name * B UuRL* =
A Texts e e Openin newtab*

(@ external Resources hitps: felpais.com/
ke 3 internal
T3 Visitor countries. Partner Search Page

% Support Links

ah Menu Link Category

™ PRODUCTS

L RESOURCES

B MAGAZINE

I PROJECTS

i CONTACT

i FORM VALUES



Menu texts

FILTROS | Category ~ o Remover fittras

« | elementos por pigina

Category Hem
Menuitems support_links
Menuitems back

Menu items new

Menu items searcher

Menu items all_products
Menuitems faq

Menuitems about

Menu items

Menu items choose_a_region
Menu items contact_write_button
Category Item

Mostrando registros 1 a 10 de un total de 30 registros (filtrando de 241 registros totales)

Text

Support Links

Back

New

Mgyl tim kigm.

Seeall range_name products

HITACHI

Menu texts> Goto
CMS>texts>Menu items

Here you will find all the
different texts that appear in the
menu "back", "see products”,
etc...

Remember that in multi-
language sites they should be
changed and saved for both of

the languages




Menu

HITACHI

Considerations

®* Main menu (red) links cannot be managed through the CMS. If
you need to add any to this category, please, ask Digital Team.

®* |t'snotrecommended to add further than 7 links to the main
category.

®* When you create a new range, you need to link it to the menu
through the “Menu link tab” you will find in the ranges page at the
CMS.

®* NEW —tag can be added to new productins in the menu by
marking it in the product page

* After the change made in April 2022 Social networks are displayed
in the footer asicons.
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Product Range - Subhome

®* Description

HITACHI v - - ]

\-Nall Mounted

. Split Systems ' S
Elements: i o I ¢
e s " !
round. L3 ¥ -
= &@ —

o Header made up of title + text + image, gif or video + CTAs

o Body copy for SEO positioning
o Productgrid including filters

o Bottom copy for SEO positioning
Products — Ranges

HITACH!

P Ranges

. »

.o s -
el s e

Py —— .

W Teeag

a

- .

= -  prori -
- <]
-

o~

-
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Product Range - Subhome

™ PRODUCTS

& Ranges

& Business Ranges

™ Products

& RESOURCES

B MAGAZINE

B PROJECTS

B8 CONTACT

@ FORM VALUES
B PARTNERS

B POPUPS

© FAQS

B Offices

0 Apps

% Innovations

Q@ Social Networks
& About inner pages
4, Legal Links

& USERS

£ SETTINGS

28 DISTRIBUTION PAGE

& Administrators

kditar

Title * =] Breadcrumb
Residential Air Conditioning

Used in menus and breadcrumbs If left empty, the title will be used

HTML id Visitor profiles *
rac * residentials | = * business | x professionals

If left empty it will generate from title Select the visitor profiles where this range will be shown

Header Content Subranges Filters SEO
Header title - H1 (max. 81 characters) * =
Air Conditioning for your home

Header text (max. 151 characters) * B

Hitachi Cooling & Heating split and Console air conditioners create indoor environments that are comfortable and efficient all year
round

Header image (size 900x540px, max. weight 800Kb) *

=

Slug
residential-air-conditioning

If left empty it will generate from title

HITACHI

Idioma: Spanish v

[



Product Range - Subhome

Editable content:

Tab Fields

Comments

Header title (H1) *
Header text*
Header Headerimage* or GIF
Option to include a link to YouTube: Yes/No
Video link

Display secondary CTA: Yes/No
Text for secondary CTA - Responsive
Text for secondary CTA - Desktop
Link Type (it can be aninternal or external link)*
Select link (dropdown menu)
Content Section title — H2*
Body Text*

Product grid title*

Title bottom text*
Bottom text*

The primary CTA is mandatory, it is a static text,
it is edited from: "CMS" = "Texts"

The image of the grid is the one shown in the
URL:
www.hitachiaircon.xzy/ranges

* Mandatory

HITACHI

Air Conditioning

for your home

Hitachi Cooling & Heating split and

Console air conditioners create indoor °
mmmmmm ot ar comortae sed

efficient all year round

View all products Where to buy link

Create your perfect enviroment

Hitachi Cooling & Heating’s split and multi-split home solutions use the latest
technology to improve the quality of the air you breathe.

Our advanced systems make it easier to maintain a healthier indoor atmosphere, and
intuitive climate control settings keep your home as comfortable as it is energy
efficient.

Read more v

Residential Air Conditioning




Product Range - Subhome

Editable content:

Tab Field Comments
Although this functionality appears in the CMS,
Subranges - .
it has not yet been launched.
Filter name*
Type: number or checkbox*
The values of each product will be assigned
If "number" is selected: when editing the products themselves.
Filters Range of numbers
Unit of measurement You can decide whether to use"." or "," to
separate numbers inthe "Settings" menu.
If "checkbox" is selected:
Values
Tab Fields Comments
White CTA
CTA: Yes/No
Title CTA (max. 20 characters)
Text CTA (max. 100 characters) Here CTAs for quotation requests and Contact
Product page

CTA button (max. 20 characters)

Red CTA — Quotations:

us can be added

HITACHI

Filter by

Category

Wall Mounted Split
Systems

Floor Mount Heat Pumps

Heating Capacity kw
0 9
Cooling Capacity kw
2.5—8
Remove filters

* Mandatory



Product Range - Subhome

Editable content:

Tab

Fields

Comments

Product page -
CTA

Product page -

Red box

Product page -
Grey box

CTA: Yes/No

Title CTA (max. 20 characters)
Text CTA (max. 100 characters)
CTA button (max. 20 characters)

Title / Red box in footer (max. 100 characters)
Text / Red box in footer (max. 110 characters)
Link type / Red box in footer *

Title / Gray box in footer (max. 100 characters)
Text / Gray box in footer (max. 110 characters)
Link type / Gray box in footer *

Here CTAs for quotation requests and Contact
us can be added

Here CTAs for quotation requests and
Contact us can be added

Here CTAs for quotation requests
and Contact us can be added

* Mandatory

HITACHI

Quotation titu

Quotation desc

{ Contact usu
|




Product Range - Subhome

Editable content:

Select Split Wall Units to compare:

uuuuuuuuuuuuuuuu

Tab Fields Comments
The "Slug" is a mandatory field. It must be inthe first row of the data table. It allows you
to link the name of a product to the corresponding page of the website.
The value to include in the Slug field would be "floor-small" (without quotation marks).
Product 1.Title* Label: Through the "Label" field it is possible to highlight a specific feature of a product
comparison 2.Field to upload the excel
comparison Maximum number of rows: No more than 25 rows will be displayed.

Energy efficiency: If you need to include stars in the rating, copy the star symbol %
included in the Excel sample.

* Mandatory

HITACHI
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CMS guide - Product Comparison funtionality

HITACH

Hitachi Ranges Editar Range. Admin - Ranges - Editar
@ Micuenta [ Salir
& Volver al listado de Ranges
B cms <
Editar Idioma: Spanish +

™ PRODUCTS
Title * = Breadcrumb = Slug =

& Ranges

Residential AC air-conditioning

erate from title

i Business Ranges =ft empty, the title If left empty it will ge

Manageable froma tab at the

™ Products Enu Link Category
n n n n
2 RESOURCES ¢ Ra nges and SUb-Ra nges Ievels < Productos Residenciales | | % Productos Profesionales
If lef y in the menu w
B MAGAZINE <
Header Product Comparison Content Product Page Subranges Filters SEQ
I PROJECTS <
Header title - H1 (max. 81 characters) * i
B CONTACT < i Conditioning © i
ir Conditioning for your home
B HITACHI
<
I FORM VALUES Header text (max. 151 characters) * = r‘umm . Subranges
B PARTMERS < Hitachi Cooling & Heating split and Cansole air conditioners create indoor environments that are comfortable and efficient all year o
Editar [rs——
round & e
Title m o Breadcrumb = sug "
B WARNINGS < ‘ 3
WML
B POPUPS < - rrosecrs o
™ coutac #empe
© FAQS < P [ .
D PhaTHERS -
Header image (size 200x540px, max. weight 800Kb) *
B Offices e : :
O Apps @ s «
D offices
% Innovations 2 sops
* innouations Header image lize 800x54tps, max, weight $00Kb)
© Social

@ Social Networks

1\

e ]

@ Aboutinner pages

#, Legal Links.

& usems



CMS guide - Product Comparison funtionality Manageable from "Product

Fields to edit within the tab "Product
Comparison":

Title of the comparison data

table (mandatory)
Excel/CSV with product data for
comparison

Onthe CMS you will also find some
instructions on how to upload the
Excel/CSV and a downloadable
template to fill in.

*In product pages it exists a checkbox

to mark products as highlighted in the
comparative modal

Show as featured product

BB FORM VALUES

B PARTMERS

B WARNINGS

W Innovations

@ Social Networks

[# About inner pages

¥, Legal Links

& USERS

£ SETTINGS

82 DISTRIBUTION PAGE

&% administrators

& CMSGuide

HITACHI

Comparison" tab at the "Ranges"
and "Sub-Ranges" levels

Header Product n Content SEO

Comparison Module: Title * ]

Upload CSV file to import
Choose file | Mo file chosen

Excel (.xls, .xlsx) or C5V (encoded as UTF-8, separated with ) - you can change these values in Settings
& View uploaded file
Instructions for filling in the Product Comparison Excel file:
Mandatery field: The "Slug" is a mandatory field. It must be in the first row of the data table. It allows you to link the name of a product to the corresponding page of the website. This value is the
end of the URL of the product page. Example for the URL
[www.hitachaircon.com/ranges/dehumidifier/floor-small](https:/ /www.hitachaircon.com/ranges/dehumidifier/floor-small)

The value to include in the Slug field would be "floor-small” {without quotation marks).

Label: Through the "Label" field it is possible to highlight a specific feature of a product [e.g. New, Most efficient, Best in class...). When included, the label will appear next to the product image with
the highlighted feature. This row should not be removed from the Excel, even if it is not completed. Please note that it is possible to fill this field only for certain products.

Maximum number of rows: Mo more than 25 rows will be displayed.

Energy efficiency: If you need to include stars in the rating, copy the star symbol % included in the Excel sample. If you use a different star symbol, it may not be displayed correctly. Please note that
other symbols are not allowed.

Download the product comparison Excel sample

Checkthevideo and follow the steps!

1. Editing the product comparison tab — Range & Subrange
2. Getting the excel file ready to upload!



https://www.loom.com/share/3b8160efb84f4a909c215b1d7fb37382
https://www.loom.com/share/df5d99952dbb495b98cd604aedca1a5a

- HITACHI
CMS guide - Product Comparison funtionality

01.IL CONDIZIONATORE DI DESIGN
INTELLIGENTE GARANTITO 5 ANNI

Hitachi's Akebono FrostWash is the uniquely designed single-split air
conditioner, The indoor unit is made with great attention to detail, combining
the color white in different textures: matt for the frame and bottom panel, satin
for the front panel, and gloss for the frame. Akebono FrostWash is diponibile in

three different sizes from 25, the smallest, to 50, to meet the needs of modern
livihg. Compare this product _—_-—— T~

How to link the comparison modal

To display the comparison on two or
more specific pre-selected products you
must add at the end of the url the
parameter title-
range?compare=productl,product?2.
Each product added to the comparison,

except the first one, must be separated

by commas after the "=" sign.

Check the product comparison
Example:
hitachiaircon.com/uk/ranges/title-
range?compare=yutaki-m,yutaki-o-

Featured products

RAD &RPI

Al
Split Ducted KEBONO
air | FROSTWASH!
—

conditioner

Other products

| —
RAF Floor ~.= Premium
Mounted air J FrostWash
conditioner Bes! e

Checkthevideo and follow the steps!
Linking the comparison modal in the product pages ‘



https://www.loom.com/share/26e7481f1b3d44ccb6208637701c8460

Product Range - Subhome

HITACHI

Considerations
®* Please do not modify the HTML ID. Itis a global tracking code.

* Inthe "visitor profiles" field, select those you want to see this
range in the menu.

®* Assigning products to a range will be done when editing the
products.
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Product Detail - Inner page

* Description (migrating to new template, ETA September 2021 - Won't
affect content already loaded into the CMS)

Elements:

o New header: title + text + images, gifs and/or videos + CTAs

o Feature modules

O

Only text

Image/GIF +text (right side)
Image/GIF +text (left side)
Slider

Only Image/GIF

o Datatables

o Related downloads

o Where to buy banner

Products — Products

E-Series Wall

Mounted air
conditioner

Efficient and sleek design with flexible features that
provide comfort all year round. Hitachi E-series split
system wall-mounted air conditioners offer a
contemporary solution for all applications.

£ Compare

HITACHI

LI ]

HITACHI =

FORM VALUES

Products

nnnnnnnn

nnnnnnnn

nnnnnnnnn

uuuuuuuuu



Product Detail - Inner page

Editable content:

Tab Fields

Comments

Product model*
Short description*

Text*

General

Business Ranges

Downloads

The "product models" and the "short
description" appear on the card in the grid of
the product gallery (range page or business
verticals).

The "Text" appears as anintroduction on the
product detail page.

The business verticals are those in which the
product will appear.

In the "Downloads" field you can select the
downloadable documents related to this
product.

* Mandatory

HITACHI

oucreoseuTs RAD & RPI Split Ducted
air conditioner

RAD-ESOYHA | RAD-EGOYHA | RAD-ETOYHA | RPI
4.0FSN25Q | RPI-5.0FSN25Q | RPI-6.0FSN25Q | RPI-
7.0FSN25Q

ing for the home

5,6,7,10,11,12,13, 14,15, 16 kW

View >

RAD & RPI Split
Ducted air
conditioner




Product Detail - Inner page

Editable content:

Tab Fields

Comments

Option to include a link to YouTube: Yes/No
Video link
Images Header image*
Grid image

Elements The following modules can be combined in a flexible way to
compose the product page design:
Image/GIF + Text
Text + Image/GIF
Text
Slider
Image/GIF

Footnotes

Rich text. Allows links.

Data tables Add data table:
Single (regular data table)
Multiple (for IDUs, require uploading thumbnails of each IDU)

It is necessary to include an Excel/CSV table for
desktop and a PDF version for mobile (the
Excel/CVS version will be uploaded after
uploading the PDF).

Tables in Excel/CSV cannot have merged cells.

* Mandatory

HITACHI




- HITACHI
Product Detail - Inner page

Editable content:

Tab Fields Comments

The values that have been defined for the range to which this RAD & RPY Split Ducted
Product product belongs will appear here (e.g. capacity, These values will appear on the product card S S sorsas e
Features color, efficiency). You must complete these fields according to and will be useful for filtering the products. ) o orbusness, e

5,6,7,10,11,12,13, 14,15, 16 kW

the values of the product.

Tab Fields Comments

Additional information title (max. 50 characters)* -
Other Benefits

Additional information description (max. 250 characters)* - Here other additional information about the
Additional " At : _ | _ e
. . Enriched text box benefits of the product can be included. This -
information , . . _ e
Image*(size 327px x 208px, max. weight 400Kb, PNG format module is optional. iR
mandatory) e
Tab Fields Comments
Banner description
Banner CTA: Yes/No This module is optional. Also, to include a CTA
S Banner CTA text in the module is optional. You need to mark the it docen SSRGSt her-
Link type: external, internal, partner search page checkbox of "Display promotional banner" to =
Banner background image (size 2200x900px, max. weight make the banner visible

400Kb)* - Only required if banner is active

* Mandatory



Product Detail - Inner page

Editable content:

Tab Fields Comments
Show compare button: Yes/ No )
. i These values will appear on the product card
Modules If yes — Select type of link: External, internal, partner search

and will be useful for filtering the products.
page

* Mandatory

E-Series Wall
Mounted air
conditioner

Efficient and sleek design with flexible features that
provide comfort all year round. Hitachi E-series split
system wall-mounted air conditioners offer a
contemporary solution for all applications.

o

A

HITACHI



- HITACHI
Product Detail - Inner page

W Hanges

Title (max. 81 characters) * =] Breadcrumb =] Slug =]
i Business Ranges

S-Series Premium Wall Mount with FrostWash Technology s-series-premium-wall-mount-with-frostwash-technology
Used in menus and breadcrumbs If left empty, the title will be used If left empty it will generate from title

& RESOURCES <
Range * Subrange (* required if selected Range has Subranges)
B MAGAZINE < air Conditioning - Wall Mounted ° -
I PROJECTS <
General Images Elements Data tables SEO Product Features
B CONTACT <
g Published
I FORM VALUES < 9
Product model *
B PARTNERS < roduct mode =
S25YHAB | S35YHAB | S550YHAB | S60YHAB | STOYHAB | SBOYHAB
I POPUPS <
Short description (max. 151 characters) * =]
© FAQs < : ! -
A revolutionary new cleaning technelogy, vou can depend on for cleaner, fresher air like never before.
B offices Text* =
0 Apps The new Hitachi 'S' Series range of split systems offers many innovative features, from enhanced energy efficiency, to airflow control and ultra-quiet operation. FrostWash addresses an issue that had long stumped the air conditioning industry - how to effectively and

efficiently clean the inside of room air conditioning units.

& Innovations , . . ,
With FrostWash, a revolutionary new cleaning technology, you can depend on cleaner, fresher air all year round.

@ social Networks

& About inner pages

Business Ranges

4, Legal Links
* Restaurants
& USERS <
Downloads
£+ SETTINGS < * Akebono
28 DISTRIBUTION PAGE <

[B Guardaryregresar - [ERGEeLlCET

&% Administrators



- HITACHI
Product Detail - Inner page

Considerations

* Select the "range" to which the product belongs from the drop-
down menu. Do not select "sub-range" for now, as this
functionality has not yet been launched.

Range * Subrange (* required if selected Range has Subranges)

Residential Air Conditioning

®* The products can be published and unpublished by clicking on the
checkbox "Published"

Published

®* Note that from June 2022 you can add captions to all images
(max 200 characters)



HITACHI
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= HITACHI
Business Vertical - Subhome

®* Description

l_élospital & Health
Elements: b ; & ¥
peodde i 3

o Header made up of title + text + image, gif or video + CTAs

o Body copy for SEO positioning
o Productgrid including filters

o Bottom copy for SEO positioning
Products — Business Ranges

Global Digital Marketing Business Ranges

stag

stug




Business Vertical - Subhome

Editable content:

Tab Fields Comments

Header title (H1) *
Header text*
Header Headerimage* or GIF -
Option to include a link to YouTube: Yes/No
Video link

Display secondary CTA: Yes/No

Text for secondary CTA - Responsive

Text for secondary CTA - Desktop

Link Type (it can be aninternal or external link)*

Select link (dropdown menu
(drop ) The primary CTA is mandatory, it is a static text,

itis edited from: "CMS" — "Texts"

Section title— H2*

Content Body Text*
Y The image of the grid is the one shown in the

URL:
www.hitachiaircon.xzy/in-your-business

Product grid title*

Title bottom text*
Bottom text*

Grid image*

* Mandatory

HITACHI

Residential
Apartments

Provide comfort efficiently with
residential solutions by Hitachi Cooling &
Heating.

.®

View all products Where to buy link

Where comfort is part of the experience

Comfort is an essential element of every stay, but it is perceived as much more than
the quality of the bed and the convenience of room service. It is also the ambience.

Our climate control solutions for hotels ensure guests experience a comfortable
environment from check-in to check-out and give business owners the technology to
manage climate control effectively and improve energy efficiency.

Read more v

Our range of products for Residential Apartments




= HITACHI
Business Vertical - Subhome

Editar Idioma: Spanish v
™ PRODUCTS v
Title * B2 Breadcrumb B slug 2
& Ranges
Restaurants restaurants
& Business Ranges
Used in menus and breadcrumbs If left empty, the title will be used If left empty it will generate from title
™ Products
HTML id Products
& RESOURCES <
restaurants % KPI - Renovacidn | | * test product | | x test product | | x Silent-lconic™ 4-way Cassette Design Panel | | x Advanced Color Wired Controller (PC-ARFG) | | x SideSmart™ VRF
B MAGAZINE < If left empty it will generate from title x Yutaki2 | | * S-Series Premium Wall Mount with FrostWash Technology | | * RAF Floor Mounted air conditioner | | * RAD & RPI Split Ducted air conditioner
@ PROJECTS <
Header Content SEO
I CONTACT <
Header title - H1 (max. 81 characters) * e
@ FORM VALUES <
Restaurants Air Conditioning
PARTNERS <
B Header text (max. 151 characters) * =]
B POPUPS < To complete the dining experience, restaurants need a variety of climate control technologies to curate the ambience, from the
kitchen to the table
© FAQS <
B offices
0 Apps Z

Header image (size 900x540px, max. weight 800Kb) *
* Innovations

@ Social Networks

(& About inner pages

4, Legal Links
& USERS <
£ SETTINGS <
- t
28 DISTRIBUTION PAGE < |

%&¢ Administrators



Business Vertical - Subhome

HITACHI

Considerations
®* Please do not modify the HTML ID. Itis a global tracking code.

®* Inthe"Products" field, select the products you want to associate
to this business vertical.

Products

* KPI-Renovacidn | = test product | * test product | | % Silent-lconic™ 4-way Cassette Design Panel || * Advanced Color Wired Controller (PC-ARFG) | | * SideSmart™ VRF
®*Yutaki2 | | % Product A | | = Product A | | % S-Series Premium Wall Mount with FrostWash Technology | | * RAF Floor Mounted air conditioner

* RAD & RPI Split Ducted air conditioner



HITACHI
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- HITACHI
Magazine - Subhome

® Description (In December 2021 images sizes have changed as a
result of some improvements done on this section*. Please, take a

look onimages specs on the CMS images guideline ) LIVING SPACES
Smart cities
Elements: i
@ > .
. o i
o Title ‘ ¥ AR
o Subtitle

Thumbnails of new news are automatically embedded, static

o Filter by topic . .
texts can be edited from: CMS — Texts— Category: Magazine

o News grid

*This change doesn’t affectimages and content already uploaded. It just affects
to new uploads



https://www.jch-marketingcenter.com/hitachi-brand/resources-library/resource/60dee5142a0cee0f250fca15

- HITACHI
Magazine - Subhome

Considerations

®* Thereis a global categorisation and tagging convention, please

check with the Global Digital Marketing team. -

We're proud of every Hitachi
installation.

I MAGAZINE

& Categories

W Tags

®* Please do not modify the HTML ID. Itis a global tracking code.



- HITACHI
Projects - Subhome - Categories

Admin -~ News Categories - Edi

News Categories tai

«Volver al listado de News categories

®* Important: Due to the improvements made in this section in

Editar

December 2021, now is possible to add a different title for P sreadcrumt
each category - |

Category page title

> Test Noticias

I
T
=1
z
-

a

CMS>Magazine/projects -Categories
You can change the title depending on

the category to have a different one

for each category




- HITACHI
Magazine — Detail page
* Description (In December 2021 images sizes have changed as a
result of some improvements done on this section*. Please, take
a look on images specs on the CMS images guideline )
Elements:
o Title
o Date
o Header image
Magazine — News
o Body copy +image(s) - Free composition through rich
editor RS Hews B
o Relatedtags [ e memmeion e i
o Related news module
- .

*This change doesn’t affectimages and content already uploaded. It just affects
to new uploads



https://www.jch-marketingcenter.com/hitachi-brand/resources-library/resource/60dee5142a0cee0f250fca15

Magazine — Detail page

* Mandatory

Tab Fields

Comments

Drop-down menu: select the category of the news *
Date*
Tags*
Text*

General

The text is uploaded through a rich editor that
allows you to include images, links, formatted
text, etc.

Header image*
Images Grid image*
& Home and related grid image*

Images inserted in text

The "Grid image" appears inthe Magazine
subhome, while the "Home and related grid
image" image appears in the homepage and in
the other related news module.

Smart cities

Headerimage Inserted textimage

More news

Home andrelated grid image

LIVING SPACES

HITACHI

47 PNl

Select your HVAC Smart cities Best climate systems for restaurants

Grid image

r\v.

.

S kel

LIVING SPACES

Smart cities Best climate systems for restaurants Title4



Magazine - Detail Page

& RESOURCES

Im MAGAZINE

I

& Categories
W Tags

@ News

BB PROJECTS

B CONTACT

I FORM VALUES
B PARTNERS

i POPUPS

@ FAQS

B offices

0 Apps

% Innovations

@ Social Networks
(& About inner pages
4, Legal Links

& USERS

£ SETTINGS

22 DISTRIBUTION PAGE

& Administrators

Title * = Breadcrumb 22 slug

‘ Hitachi Air Conditioner Error Code Video Tutorials for Professionals

Used in menus and breadcrumbs

If left empty, the title will be used If left empty it will generate from title

General Images SEO

Category * Date Published
Living spaces - 04/06/2020 =]

Tags

* Test tag - Restaurants | | x Test tag - professionals | | * Test tag- alarm codes

Type a new tag and press Enter on your keyboard to add it

Text (inserted image size: 1071x570px)

HITACHI

hitachi-air-conditioner-error-code-video-tutorials-for-professionals-1

& @ |Fomatsv B 7 U X x T | = W@ &L | o

Learn the most efficient way to solve specific Hitachi Cooling & Heating air condition error codes (also known as alarm codes) with our new series of video tutorials 'The Solvers’.

This exclusive series has been created with technicians and servicemen in mind to help them give the best service possible.

ATk




- HITACHI
Magazine - Detail Page

Considerations

® Static texts can be edited from:CMS - Pages - Category:
"magazine_detail"

®* The news can be published and unpublished by clicking on
the checkbox "Published"

Published

®* Important:in the case of news, it is necessary for the local team to
complete the "SEO" tab.
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- HITACHI
Projects - Subhome

. _ _ We're proud of every Hitachi
* Description (In December 2021 images sizes have changed as a installation.

result of some improvements done on this section*. Please, take a
|ook On images specs On the CMS images guideline ) ﬂ Offices Living spaces Commercial spaces Public spaces Large-sale installations

Elements:
o Title
test1 test2 test3
o Subtitle

Thumbnails of new projects are automatically embedded, static

o Filter by topic . .
texts can be edited from: CMS — Texts — Category: Projects

o Projectsgrid

Projects

*This change doesn’t affectimages and content already uploaded. It just affects
to new uploads


https://www.jch-marketingcenter.com/hitachi-brand/resources-library/resource/60dee5142a0cee0f250fca15

- HITACHI
Projects - Subhome - Categories

Admin -~ News Categories - Edi

News Categories tai

«Volver al listado de News categories

®* Important: Due to the improvements made in this section in

Editar

December 2021, now is possible to add a different title for P sreadcrumt
each category - |

Category page title

> Test Noticias

I
T
=1
z
-

a

CMS>Magazine/projects -Categories
You can change the title depending on

the category to have a different one

for each category




Projects - Detail page

HITACHI

* Project References - Page detail (In December 2021 images sizes

o — . =
have changed as a result of someimprovements done on this , Hitachi VRF Case Study -North
Kellyville Public School
section®. Please, take a look on images specs onthe CMS images o
guideline )
Elements:
o Title

o Header image

o Body copy +image(s) - Free composition through rich Projects — Projects

editor

Projects

B o PR
o Lateral summary including key project data R

o Related projects module

*This change doesn’t affectimages and content already uploaded. It just affects
to new uploads


https://www.jch-marketingcenter.com/hitachi-brand/resources-library/resource/60dee5142a0cee0f250fca15

Projects - Detail page

Tab Fields Comments

Drop-down menu: select the category of the Project*
> e J The text is uploaded through a rich editor that

Date* . . .
General S allows you to include images, links, formatted
ags
. text, etc.
Text*
Header image* The "Grid image" appears inthe Magazine
Grid image* subhome, while the "Home and related grid
Images . . " . .
Home and related grid image* image" image appears in the homepage and in
Images inserted in text the other related news module.

more projects

Headerimage Inserted textimage Home andrelated grid image

LIVING SPACES

test2

HITACHI

We're proud of every Hitachi
installation.

Al Offces  Livingspaces Public spaces

Grid image




Projects - Detail page

Considerations

Editing the Projects section is the same as editing the Magazine,
except for the side summary which includes the key project data.

Tab Fields

Comments

You can include values for those information you consider relevant

Extra -
(e.g. Date of installation) and related details (e.g. September 2016)

Inthe case of projects, it is necessary for the local team
to complete the "SEQ" tab.

LOCATION

Kellyuille Nerth Public Schaol, Kellyville New South Wales

DATE OF INSTALLATION

January 2019

DETAILS OF THE INSTALLATION

Total Nominal Cooling Capacity: 1359kw
Total Nominal Heating Capacity: 1536kwW

INDOOR UNITS

95x Hitachi 4-Way_Cassette Units with motion sensor

OUTDOOR UNITS

24x Hitachi Set Free ¥ (Sigma) VRE Units

CONTROLLERS

Tx Hitachi Central Station EZ Controllers

KEY CRITERIA

Hitachi's high energy efficiency and exceptional controllability

HITACHI
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- HITACHI
Resources Library

* Description (moving to a Global Resource Library by FY22, which will
replace the local Resource libraries; will integrate with PMM to ease
documentation updates)

Elements:

o Search bar
o Filters

o Shortcuts to documents (under login or not)
Resources — Downloads

HITACHI =

\\\\\\\\\ tal Marketing Downloads
B oo ==
™ FRoCuCTS
=1 -
Tite - T M Adie
@ casgoras
o sops - Woue
R Types
s -4 v @Osine
-
e = ~ | wone
® Froscs
ol = |
- comcr
it Registration rea Tous s
W comiLus
B s
™ ForuRs

Categories and types are also edited via the Resources tab in
the CMS: add, delete, modify.




Resources Library

Fields that appear on each card and that allow filtering the documentation that exists in the database:

Fields Comments

Title* Title of the document

Download category*

Download type*

Tags* To ease the search process

Date* Date on which the document was released
File* Up to 50 Mb.

Grid image

Select whether you want the document to be accessible under registration or not.

Registration required

Uncheck to allow unregistered users to download this resource

* Mandatory

BROCHURES & CATALOGUES

Residential Ducted Split
Systems

HITACHI



Resources Library

B cms <

™ PRODUCTS <

& Categories
M Types

& Downloads

B MAGAZINE ¢
B PROJECTS <
I CONTACT ¢
I FORM VALUES <
B PARTNERS <
B POPUPS ¢
@ FAQS <
B Offices

0 Apps

* Innovations

@ Social Networks

[# Aboutinner pages

&, Legal Links

& USERS ¢

£ SETTINGS <

Editar

Title * [ Breadcrumb

‘ Technical Catalogue Akebono Wall M ounted

f left empty, the title will be used

Registration required

Uncheck to allow unregistered users to download this resource

Download category * Download type *
Air conditioning - Akebono - Brochures and catalogs
Tags

# technical catalogue akebono

Type a new tag and press Enter on your keyboard to add it

File (max. size 50M) *

/images/default/file_default.txt

& View uploaded file

Grid image (size 300x400px, max. weight 400Kb) *

Date *

01/05/2015

|==2]

Slug
akebono

f left empty it will generate from title

HITACHI

Idioma: Spanish +

| 2=2]

=]



Resources Library

Considerations

Itis possibleto make a bulk download of all the files uploaded
on the website via the "Download files" button.

To download the database of registered users, go to:
"Users" - "Users"

To download the DB that lists which document has been
downloaded by which user, go to: "Users" - "Download Stats"

HITACHI
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o HITACHI
Service Centres

®* Description

Elements:
. . . N~
gy o ]
- * !' .
Y 3
o Searchbar g 1
e H 3 =
..... $1 & A
o Map - Cards with contact details g
Partners — Service Centres
, =




- HITACHI
Service Centres

Fields for Service that appear on each card:

Fields Comments
o
Name* X Frai
e Sistemas Auténomos syl
Address* . SA G
C/ Acacias, 39
Posta I Code * 28850, Torrejon de Ardoz
Servicio técnico Oficial para
Aantenimiento de Compresores loulouse
Clty* A"ﬁa Mant to de Compi I
Santis T.916751893
o =~
. ﬁm sistemas@sistemasautonomos.com Andorra
State/Province* - 45 A S— =
. Q opy o o Porto 9:3:60
Latitude* It is not necessary to fill in these fields z “»
o - oimbra astellon &
Longitude* manually, select the "Get the coordinates" e A
button.
Phone
Fax
Email
Web
Description
Image If no image is added, the Hitachilogo will
appear by default.

* Mandatory



= HITACHI
Service Centres

Hitachi Sel’VICE Ce ntres editars Admin - Service Centres - Editar

@ Micuents @ Salir

%

&Volver al listado de Service centres

B cMs <
Editar
™ PRODUCTS <
Name *
& RESOURCES < pifusora del Clima RR 5.L.
B MAGAZINE < Address * Postal code * City * State/Province *
C/ Quarter de Simancas, 22 08042 Barcelona Barcelona
@ PROJECTS <
Latitude * Longitude * Coordinates
B8 CONTACT ¢ _
41.4457641 2.1752564 Get the coordinates -
Check this coordinates in Google Maps &
@ FORMVALUES <
Phone * Fax Email Web
B} PARTNERS v
+34 933 597 227 info@difusoradelclima.com http:/fwww.difusoradelclima.com/
B partners Full URL. It needs to start with https// or https://
Description

= s Servicio Técnico Oficial
Q Cities

9 States

s Partner types

s Installer subtypes

9 Countries Image (size 1208x500px, max. weight 400Kb)

[EIGEISWCCI N @ Cancelar

@ Contact Countries HITACHI

@ POPUPS <

© FAQS “ Choosefile = W
o B Gurtoryreger - |
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HITACHI

Contact Us

¢ Description

Elements:

o Main page: Title + Subtitle; fields,

o User profile selector (up to 4 profiles)

o Form(s)—Two different forms targeted to end-users and
small business (Form A) or Medium and Large Business
and Professionals (Form B)

o Modules

o Office Contact details




HITACHI

Contact Us — Main page

Fields Comments

Contact box title (max. 50 characters) *
Header subtitle (max. 250 characters) *
Profiles header title *

Forms fields: First name *, Last name *, Email *, Reasons to keep in touch *, Details *, Fields displayedin the forms
Attach file text *, Contact me text *, Company *, Phone *, Phone number *, Country *,
state/province*, select a product*

Text of the send button *
Write again message *

Continue button text (max. 40 characters) *

Offices title (max. 90 characters) *
Call us text *

Step 1 text * ==

Step 2 text * ]
Partner type text: Air Conditioning * Displayedinthe where to buy module

Partner type text: Heat pumps * Displayedinthe where to buy module

Partner type text: Distributor * Displayedinthe whereto buy module

Show modules Can be marked or unmarked

Show offices Can be marked or unmarked

Show countries Can be marked or un marked foreach form separately

Show states Can be marked or un marked for each form separately




Main page

HITACHI

Hitachi

®Wicuerts O Salir
Bi cMs

Bi Pages

A Texts

(4] Images

& visitor profiles
I3 Visitor countries
™ PRODUCTS
2. RESQURCES
W MAGAZINE
B PROJECTS
B CONTACT

W FORM VALUES
B PARTNERS
B POPUPS

@ FAQs

B officas

0 Apps

Pages Todes

FILTROS  Category~ & Remover filtros

Category  Home

Products
About

Resources
About Magazine

Projects
Apps

Search

Loginand | Technical service map

partner locator

Loginand:

Apps
Loginand:  Innovations

Contact
Login and

About
Loginand  Legal

Login and register
Login and

Faqs

Login and register

Category

Mostrando registros 1a 10 de un total de 59 registros

Name

about
about_detail

apps
account_registered
account_updated
doubleaptin_confirm
login
password_change
password_email
password_reset

Name

Title

About

airCloud Apps (es)

Creesu cuenta

Cuenta actualizada

Registro ok

Signin

Change password
Reset/Recover your password
Reset your password

Title

Slug

about

aplicaciones
registro-hecho
perfil-actualizado
registro-ck
sign-in
password-change
password/email
passwordjreset

Slug

Acciones
(# Editar
[ Editar
(# Editar
[ Editar
(# Editar
(£ Editar
[ Editar
(£ Editar
[ Editar
(£ Editar

Acciones

Admin - Pages - Listar

Buscar:

: Stepl-> Goto
- CMS>Pages>Contact

3 4 5 6 Siguiente

HITACHI




HITACHI

CMS>Pages>Contact

Pages =
«Volver al list:

admin - Pages

Editar St
Category Name Prefooter
Contact contact - v
Title " Breadcrumb L Slug
Contacto
Usedin menus and breadcrumbs Ifleft empty, the title will be used If left empty it will generate from title
CMS>Pages>Contact
Contact box title (max. 50 characters) * F
Here you can edit the texts displayed in
Header subtitle (max. 250 characters) * B
d
Send us a message and we will get back to you shortly Send us a message and we will get back to you shortly Send us a message and we will get back to you shortly Send us a message and we will get back to you shortly Send us a message and we will get < t h e fo r | | | .

Profiles header title * B

*To edit legal texts go to CMS>texts>legal

At the bottom of the page you can choose
. to show or hide the following elements:

Distributor

. -Featured modules
e o -List of offices
-Countryfieldin the form

-State/provincefield in the form

O showsmeinrome? Just check or uncheck the box and save
the changes.




Eontact Us —Types

Fields

Comments

Title (max. 60 characters)

Email

Form*

Quotation

If it’s left empty, request will be sent to general contact email
setin settings

Can be linked to form A, B or both at the same time

Ifit’s marked an additional field with a dropdown of the
ranges will be displayed.

It is possible to customise the e-mail address to which each enquiry should be sent.

For example:

*|f the user of Form B selects the reason "How to become a partner", the query is sent to mail.a@jci-hitachi.com
*|f the user of Form B selects the reason "Where to buy", the query is sent to mail.b@jci-hitachi.com
*For both forms, Aand B, if the users select the reason "Other questions" the query is sent to mail.c@jci-hitachi.com

Considerations:

*We need the local team to indicate which person/mailbox should receive each form (in function of the subject the user selects).

*|tis necessary to identify the generic mailbox to which enquiries that do not have an assigned routing should be sent.

HITACHI


mailto:mail.a@jci-hitachi.com
mailto:mail.a@jci-hitachi.com
mailto:mail.c@jci-hitachi.com

CMS>Contact

I PROJECTS ¢

BB CONTACT v

Bi Contact requests

& Types
Profiles

= Modules

@ FORMVALUES <

B} PARTNERS ¢

HITACHI

Step 2> Go to CMS>Contact
Here you will be able to manage:
-Contact requests

-Profiles

-Contact reasons + email routings

-Featured modules content




CMS > Contact > Types

Contact Types Todos los regjstros de contact types en la base de datos
LN TW ety +5 Reordenar Contact types
10 v elementos por pagina
Title Email Form Quotations Acciones
Commercial enquiry ivan.gomez@bekodo.com A (#editar ~ @ Eliminar
Other ivan.gomez@bekodo.com Both (#Editar + @ Eliminar
Documentation enquiry ivan.gomez@bekodo.com Both (ZEditar ~ W Eliminar
Contact Types asadircontacttype

Admin

«Volver al listado de Contact types

Afiadir Contact type

Title (max. 60 characters)

Geta quotation

eneric mailto: email.example1@hitachi.com

B Guardaryregresar ~ [%NeLISER

*What if | want to have the same contact reason in both forms but with different email routing?

Itis possibleto create two contact reasons with the same name and associatethem to different forms and enter a different
email for each one.

For example:
Get a quotation-end user - Form A- email.examplel@jci-hitachi.com
Get a quotation- professionals-Form B-email.example2 @jci-hitachi.com

Step 4> Goto CMS>Contact>Types
Here you can edit the contact reasons, in
which form appear and the email
routings.

How to add a new contact reason?
1.Click on add contact type

2. Introduce contact reason title

3. Introduce the email routing
4.Select the form ( A, B or Both)

5. Select quotation box if you want to

active a filed in the form that displays the

different product ranges.

HITACHI



. . HITACHI
Contact Us — Profiles

Fields Comments

Profile title (max. 40 characters)

Contact us
Send us a message and we will get back to you shortly
Select the form type AorB
;elect the type of enquiry you need assistant for
. . ey . 2 ome & mall Business Medium-large rofessionals
Active field If it's unmarked the profile . - ’ w0 H b o ‘ £8 St
will be hidden
Upto4:

* Residential end-users

* Small Business

* Medium and Large business
* HVACProfessionals

Can be hidden



CMS > Contact > Profiles

10 v elementos por pagina
Title
HVAC Professionals
Bussines owner
Small Business
Home

Title

Mostrando registros 12 4 de un total de 4 registros

Contact Profiles ecitar contact profiles.

«Volveral listado de Contact profiles

Editar
Profile title (max. 40 characters) *

Home

Select the form type

Active

@

Active

Admin

Acciones

£ Editar =

£ Editar =

[# Editar

[# Editar

Acciones

Contact Profiles - Editar

Idioma: Spanish

HITACHI

Step 5> Go to CMS>Contact>Profiles

Here you will be able to manage the different
profiles associated to the forms. By default the
will be:

-Hvac Professionals

-Business owners

-Small business

-Home

Click on edit in each profile to
-Edit the profile title
-Change the form associated to

-Activate or deactivate the profile (If deactivated,

the profile will not be displayed on the front
page).




- HITACHI
Contact Us — Modules
These three new modules
offer full flexibility.
There are three types, these
Fields Comments are sortable with each other
(wnThis can be enabled or
Title (max. 40 characters) disabled. ):
Description (max. 150 characters) Adaptive link:
Types Type of module F’OSSIbIhty qf including any link of
interest, being able to add as many
CTA link modules as needed s
CTA Mobile Just for customercare
hotline Customers Care Hotline: -
Url/number Modules to add contact phones. On
mobile devices, clicking on the CTA |
calls the indicated phone number, LB Ppen
on the desktop it shows the phone
on the screen.
Where to buy:

Direct link to the Partner locator. If
there’s more than one partner type
displays a dropdown.




CMS > Contact > Modules

Contact Modules todes los registros de contact modules en la base de datos

= Afiadir Contact Modules +$ Reordenar Contact Modules

10 v elementos por pigina
Title
Customer Care Hotline
Where to buy

FAQ's

Types
Customers Care Hotline
Where to buy

Adaptive link

Acciones

[ Editar

[ Editar

[ Editar

= | W Eliminar

~ | W Eliminar

= | W Eliminar

HITACHI

Step 6> Go to CMS>Contact>Modules
Here you can edit the modules displayed below

the forms. There are three main types:

-Hvac Professionals

-Customer Care hotline module
-Where to by module
-Adaptive link module

Are sortable with each other




HITACHI

CMS > Contact > Modules

«Volver al listado de Contact Modules

Editar Idiom: Spanish ~
Title (max. 40 characters) * m

Customer Care Hotline

How to manage modules

Description (max. 150 characters) *

-Choose module title +description
-Select the type of module you want to be

. / displayed

-Edit CTA for Desktop and mobile

— : -Introduce an url (for adaptive link type) or a
phone number (customer care hotline)

*For Where to Buy module, the links displayed
will be directly generated from the different

ont e - profiles in the where to buy section.

800 854 2680




Contacts

FILTROS

Name
testtest
Ivan
Gomez

Ivan
Gomez

Ivan
Gomez

testtest

testtest

marta
monforte

marta
menforte

van
Gomez

Name

CMS > Contact > C

& Remover filtros

~ | elementos por pagina

Email Type
paz.guadamillas- Where to
ext@jcihitachicom  buy
admin@test.com Geta
quetation
admin@test.com Where to
buy
admin@test.com Where to
buy
paz.guadamillas- Where to
ext@cihitachicom  buy
paz.guadamillas- Where to
ext@jcihitachicom  buy
paz.guadamillas- Technical
ext@jci-hitachi.com Support
enquiry

marta@plastichen.com  Geta
quotation

marta@plasticben.com  Where to

buy

admin@test.com Where to
buy

Email Type

Company Phone Country
Bekodo 900844
480
Bekodo 900844
480
test 22222222 TEST paz
29
Plastic 629811120 Canada
Creative Dig
Proc Studio
st
Canada
TEST paz
29
Ccompany Phone Country

Mostrando registros 12 10 de un total de 215 registros

Subscribed to
communications

Yes

Yes

Yes

Yes

Yes

Subscribed to
communications

ontact req

P

88.0.213.16

54.247.170.190

54.247.170.190

54.247.170.190

88.0.213.16

88.0.213.16

88.0.213.16

217.125.26.137

217.125.26.137

88.1.219.45

Date

2021-
09-22

2021-
09-21

2021-
09-21

2021-
09-21

2021-
09-20

2021-
09-20

2021-

09-20

2021-
08-16

2021-
09-16

2021-
09-16

Date

17:46

17:46

17:45

10:51

12:10

14:08

11:42

Time

Quotations

air
Conditioning

Residential Air
Conditioning

air
Conditioning

air
Conditioning

air
Conditioning

Quotations

uests

States

asfasf

afaf

asfasf

fafsf

States

Contact
preferences

email

email

email

email

Contact
preferences

Admin - Contacts - Listar

Download contacts

Buscar:
<
-

Profile Double
type opt-in [ Date Time Acciones
Home N/A [ Editar

N/A [ Editar
Small N/A [ Editar
Business
Home N/A [ Editar
Home N/A [ Editar
Small N/A [ Editar
Business
Home N/A [ Editar
small Pending 2 Editar
Business
Home Pending 2 Editar
Home N/A & Editar
Profile Double » Date Time Acciones
type opt-in

Anterior

.23A5..22

Siguiente

HITACHI

Step 3 2> Go to CMS>Contact requests
>|n this section the contact requests of
the users areavailable.

*New: Profile type information will be
displayed

>You can click on “download contacts”

to get an excel file with all the requests.

>To see and download the attached
documents, click on edit in each request




HITACHI

FAQs

Cooling & Heating



HITACHI

FAQs

®* Description

Elements:

el (UESHIONS bl HILSER Coaling & Heatng products,
s and poricies

o Title + Subtitle et e

O F i Ite r by tO p | C Frequently asked questions (FAQs) about: Warranty

What does the ety savee?

o Questions & Answers

o Banners
- Contact Us
- Where to buy




I?AQs— Main page

Fields

Comments

Header title (max. 64 characters) *

Header subtitle (max. 200 characters) *
Category page title (max. 80 characters) *

Fags page title (max. 80 characters) *

Contact box title (max. 60 characters) *

Write again message *

Continue button text (max. 40 characters) *
Contact box description (max. 300 characters) *

Contact box CTA (max. 60 characters) *

Partner Locator box title (max. 60 characters) *

Partner Locator box CTA (max. 60 characters) *

All categorytitle *

Description fags section (Mobile) *

Textfor modules atthe end of the page

Textfor modulesatthe end of the page

Textfor modules atthe end of the page

Textfor modulesatthe end of the page

e

FAQs

Frequently asked questions about Hitachi Cooling & Heating products,
technical aspects and policies.

HITACHI  resentaini Condtning aConditiing A condtioning Centrllr a4

Frequently asked questions: Warranty

Haw dal determine the warranty period of my Air Conditicning? -

Newsrcom

Wherecan products

Who do | contact if | have an issue with a Hitachi HVAC produdt?

HITACHI



HITACHI

Main page

The section will be delivered hidden

Settings cditer setting. a

<«Volveral listado de Settings

Editar

hide_sections general
Step 1 2> Go to Settings>
o - . Hide_sections and make

FAQs page visible

*The url will be:

hitachiaircon.xyz/faqs




CMS>Pages>FAQs

Hitachi

@Micusnts @ Salir

B cMs

B Pages

A Texts

[l Images

& visitor profiles

7 Visitor countries

=

&

o

*

PRODUCTS

RESOURCES

MAGAZINE

PROJECTS

CONTACT

FORM VALUES

PARTNERS

POPUPS

FAQS

Offices

Apps

Innovations

Editar

category Name
Fags fags

Title m
FAQS

Used in menus and breadcrumbs

Page Texts SEQ

Header title (max. 64 characters) *

Header subtitle (max. 200 characters) *

Preguntas frecuentes sobre los productos, aspectos técnicos y politicas de Hitachi Cooling & Heating.

Category page title (max. 80 characters) *

Selecciona un tema

Fags page title (max. 80 characters) *

Preguntas frecuentes: topic

Contact box title (max. 60 characters) *

Contacto

Contact box description (max. 300 characters) *

Seleccione el tipo de consulta para la que necesita ayuda

Breadcrumb
FAQs

If left empty, the title will be used

Admin - Pages

idioma: Spanish v

B slug
fags

Ifleft empty it will generate from title

HITACHI

Step2 > Goto

CMS>Pages>FAQs
Here you will be able to edit the

different texts of the main page
and the texts displayedin the
modules at the bottom (Contact
us & Partner Locator)




HITACHI

I?AQs— Categories

Select a topic

Fields Comments

Title*

Topics can be used to classify the
guestions. The topics can be ordered, a
topic can also be classified as main,
showing it open by default



HITACHI

CMS>FAQs

Im FOPUPS £

© FAQS
Step 2> Go to CMS>FAQs

Here you will be able to manage:

? Questions
-Questions and answers

-Categories

Categories

B offices



CMS>FAQs>Categories

Questions Categories rodos os =z

+ Afiadir Questions categories [l SIS UETT oI IS E =ty

10

v elementos por pégina

Title

Catalogue
Warranty
Installers inquiries
Product inquiries
Decumentation

Heating Inquiries

Acciones

[ Editar ~

[ Editar ~

Z Editar ~

Z Editar ~

Z Editar ~

Z editar ~

wel

liminar

W Eliminar

\\\\\\

\\\\\\

Questions Categories

SEOTitle

SEO Description

Image (size 1200xETSpx, max. weight 400Kb)

HTML < head > additional code

Admin

Buscar:

Questions Categories - Listar

HITACHI

Step 3> Go to CMS>FAQs>Categories

If needed, you can also create categories to link
the questions to them.

Note that you need first to create the category
and then go to questions and link it to it




I?AQs— qguestions

Fields

Comments

Title

Category

Question text*

Response text*

Date*

Frequently asked questions: Warranty
How do | determine the warranty period of my Air Conditioning? -
The best place to go is our Newsroom
Where can | view or download a catalogue of the different products you offer and their technical details? +
Who do | contact if | have an issue with a Hitachi HVAC product? +

You can create as many questions and answers as you
need. These are also sortable with each other.The first
qguestion of each topic will always appear displayed by
default



HITACHI

CMS>FAQs>Questions

Questions

— Step 4 > Go to CMS>FAQs>questions

>Here you canintroduce the different Q&A to

display and link them to a category

You can add more questions or reorder them.




HITACHI

Where to buy

Cooling & Heating



HITACHI

Where to Buy

¢ Description

Elements (if needed to highlight e.g. Installers and Wholesellers)

o Selector

Ifit's not necessary to differentiate partner type, but you only
want to show one type of partner (e.g. retailers) this screen is not
displayed.

CMS — Pages — Category: Where to buy

shug




Where to buy

Editable content:

Tab Fields Description
Page

g H1 title*
Texts

Top section title*
Installers AC link text*

Installers Heating link text*

Text over the buttons

Distributors title*
Distributors text *

Distributors link text *

* Mandatory

HITACHI

Hitachi Cooling & Heating installation and
distribution network in Spain

What are you interested in?

Air Gonditiening

Are you an AC/heating
professional?

Through Hitachi Cooling & Heating
official distribution network you will find
ourwide range of AC and heating

solutions for professionals.



- HITACHI

Where to buy

Editar Idioma: Spanish =
A Texts Category * Name Prefooter
o (s Partner locator where_to_buy - v
& Visitor profiles Title * [’ Breadcrumb B slug [
AVt aanrion Where to Buy Where to buy where-to-buy
Used in menus and breadcrumbs fleft empty, the title will be used f left empty it will generate from title
™ PRODUCTS &
& RESOURCES 4 Page Texts SEO
B MAGAZINE < hi title* =
B PROJECTS ¢ Hitachi Cooling & Heating installation and distribution network in Spain
I CONTACT < Top section text * =
[ REOn S What are you interested in?
<
B PARTHERS <
I POPUPS &
s
@ FAQS ¢
installers_ac_link_text * [
B} Offices
Air Conditioning
0 Apps
installers_heating_link_text * [
% Innovations
Heating
@ Ssocial Networks
distributors_title * |2
[# Abouti .
outinner pages Areyou an AC/heating professional?
#, Legal Links
=]

distributors_text *

& USERS 4 Through Hitachi Cooling & Heating official distribution netwerk you will find our wide range of AC and heating solutions for professionals.



HITACHI

Where to Buy — Search pages

®* Description

Elements:

o Search bar

o List of cities
- Featured
- All
These pages are mostly made of dynamic content.

Static texts must be edited from the "Texts" tab.
CMS — Texts — Category: Partner Locator

HITACHI =

nnnnnn Texts




HITACHI

Where to Buy — Search pages

The first step to adding partners is to add locations.
How to add state/provinces or cities

Manual process:

e Complete the following fields: ca

NNNNN

* Name of the state/province or city e

* Contact email to which notifications should be sent
(only for state/provinces)

e Ifitshould be featured, select “Top”

Bulk upload:
e Click on the “Download states” or “Download cities” button Upload states

e Edit the Excel file

* Upload the file by clicking on the “Upload states” or “Upload
cities” button



- HITACHI
Where to Buy — Partner pages
¢ Description S— =
Elements: ciprsja e
o Title S

More A€ sed heat pump inszalers nearby

o Introduction text

o Contact details

These pages are mostly made of dynamic content.
o Map Static texts must be edited from the "Texts" tab.

CMS — Texts — Category: Partner pages
o Other partners nearby

HITACHI =

Texts

o Sidebar contact form

;;;;;;




HITACHI

Where to Buy — Search pages

How to add partners (Inthe CMS: Partners = Partners)

Manual process:

Bulk upload:
 Complete the following fields:

Click on the “Download partners
e Address* P

 Postal code* Edit the Excel file

* City*

Upload the file by clicking on the “Upload partners” button
* For latitude and longitude click on “Get the coordinates”*

* Phone* Upload partners | | Download partners
* Fax

e Email

e Web

If you do not want to display the address, select the option "Private address"".

[] Private address



HITACHI

Where to Buy

Considerations
®* Pleaseignore options to override URL status directives. ®* The searchradius can be edited through the CMS (Settings tab).
Overridenoindex  SEO ®* Todownload the database of contact requests, go to:

“Partners" - “Contact requests"

Distributors
@ Don't override noindex status
(O Always add noindex

(O Mever add noindex

Installers AC

@ Don't override noindex status
(O Always add noindex

(O Mever add noindex

Installers Heating

@ Don't override noindex status
(O Always add noindex

(O Mever add noindex



HITACHI

About Us

Cooling & Heating



HITACHI

About Us - Subhome

O Description

Elements:

O Video

O T|t|e Living Harmony
O Text
O Text in two columns

CMS — Pages — Category: About
O Imagegallery

HITACHI =

Global igital Marketing Service Centres.

O Thumbnails to access inner pages




About Us - Subhome

HITACHI

Tab Fields

Description

Page Texts Header title*
Header text*
Column 1 title*
Column 1 text*
Column 2 title*

Column 2 text*

5y e
Options
Page Header*
Elements
Slider*
Thumbnails

Living Harmony

ity and pes

dnice.

premtism touch Sased on rprette

It will disappear with the implementation of the new Contact Us
Fields

Image +Image ALT
Option to include a link to YouTube: Yes/No
Link

Title of the module O
Text
Images x2 (desktop + responsive)

Title of the module

Access other content: _
Thumbnail E..,‘h':c"l”g:‘
Title

Link

* Mandatory



About Us - Subhome

& visitor profiles

I3 visitor countries

™ PRODUCTS <
. RESOURCES <
B MAGAZINE <
B PROJECTS <
B CONTACT <
I FORM VALUES <
BB PARTNERS <
B POPUPS <
@ FaQs <
B offices

0 Apps

* Innovations

@ Social Networks

[# Aboutinner pages

&, Legal Links

& USERS <
& SETTINGS <
22 DISTRIBUTION PAGE <

i& Administrators

HITACHI

Title * =] Breadcrumb (=] slug (=]
About about
Used in menus and breadcrumbs If left empty, the title will be used If left empty it will generate from title
Page Texts SEO Page Elements
Header title (max. 60 characters) * =
Living Harmony
Header text * |2
“« B I L & o
Beyond comfort, we aim for vitality and peace of mind, integrating people, technology and living spaces: being the meeting point for other technologies and devices, speaking individually but with a social sense and conscience; balancing life experiences with a positive attitude that
puts people at the center of it all with a premium touch based on expertise.
P =
Both title and text must be filled for header to show
Column 1 title (max. 60 characters) * &
our Purpose
Column 1 text * |2

“ B I L & ©

We are global premium brand, experts in the creation of living spaces.

We want to create a world where people live in harmony; with themselves, each other and the environment they inhabit. We aim to be the catalysts of that harmony.

Our Japanese heritage and years of experience have taught us that harmonious living spaces lead to improved quality of life. The right atmosphere is key to this, and we work each day to develop products that facilitate harmony in all indoor spaces.




HITACHI

About Us - Inner Page

®* Description

WTAGHS o

Elements: Caring for the

Environment

[T ——
rbbisers <0 sene s rreerns e v

[ R D

o Header: Title + Text + Image or Video

Our plan for providing Responsible Solutions.

o Content - Free composition with modulesof 1,2 or 3 S e e
columns

o Shortcuts to related contents

About Inner Pages

HITACHI =
Hitachi Glabal About Inner Pages asmn - boatinnerPoges Lt
™ actions
stug ac




About Us - Inner Page

Editable content:

HITACHI

Tab

Fields

Comments

Page Texts

Header title*

Header text*

Image + Image ALT

Option to include a link to YouTube: Yes/No
Video link

Caring for the
Environment

Hitachi Cooling & Heating split and
Console air conditioners create indoor
environments that are comfortable and
efficient all year round.

Elements

The following modules can be combined in a flexible way to
compose the product page design:

1 column: Image + Title + Text

2 columns: Image + Title + Text x2

3 columns: Image + Title + Text x3

Option to include a link to YouTube in all cases

Our plan for pi

Thumbnails

Thumbnail section title

Content thumbnails
Image
Link (internal or external)

The option to include thumbnails allows you to
link only to content related to the topic of the

Discover climate

solutions for yor
pa g €. business

* Mandatory



About Us - Inner Page

™ PRODUCTS <
& RESOURCES <
B MAGAZINE <
I PROJECTS <
I CONTACT <
I FORMVALUES <
B PARTNERS <
I POPUPS <
© FAQS <
B Offices

O Apps

W Innovations

@ Social Networks

4, Legal Links

& USERS <
£ SETTINGS <
22 DISTRIBUTION PAGE <

& Administrators

& CMS Guide

Title (max. 81 characters) *

Caring for the Environment

Used in menus and breadcrumbs

Header Elements Thumbnails

Header title (max. 60 characters) *

Caring for the Environment

Header text *

SEO

B I L|LP|©o

Hitachi Cooling & Heating split and Conscle air conditioners create indoor environments that are comfortable and efficient all year round.

Image (size 900x549px, max. weight 800Kb)

Slug

HITACHI

caring-for-(he-environmsntl

If left empty it will generate from title



HITACHI

Innovations

Cooling & Heating



HITACHI

Innovations - Subhome

O Description
I-nnovation Hub

W explore and Innovate the relationship
betwean spaces, people and climate

Elements:

Innovation Hub

O Header: Title + Text + Image or Video

O Introductory text for SEO positioning

O Shortcuts to inner pages

CMS — Pages — Category: Innovations

HITACHI =

5555

ssss




Innovations - Subhome

Editable content:

Tab Fields

Comments

Top section title*
Page Texts

Introduction text*

Elements Header*
Title
Text
Image

Option to include a link to YouTube: Yes/No
Video link

Thumbnails of inner pages are automatically embedded when these
pages are created.

DESIGN TECHNOLOGY

DESIGN

. . T T . .
Silent-Iconic™ FrostWash™ Duality Design
Our unique, award-winning design panel for Self-cleaning technology that helps your air phllosophy
modern spaces where aesthetics are a priority.  conditioner stay healthier for longer.

The foundation to our design and engineering
. i p
iy that informs the decisions we make during

each stage of product development

* Mandatory

HITACHI

Born in Japan, with a global presence

For over 80 years, Hitachi Cooling & Heating has been driven by the challenge to
reshape the perception and possibilities of climate control solutions for residential
and commercial spaces and for those that work with it in a professional capacity.

We strive to improve existing technologies and innovate within the gaps in the
market that appear s lifestyles and business evolve.

Read more v

Innovation Hub

Pioneers of indoor comfort technologies
since the 1930s, Hitachi continues to set
new standards in cooling & heating
innovation.

#airislife




= HITACHI
Innovations - Subhome

Editar dioma: Spanish =
A Texts Category Name
[za] Images Innovations innovations
8 Visitor profiles Title * |2 Breadcrumb = Slug =]
2 Visitor countries Innovation Innovation

Used in menus and breadcrumbs If left empty, the title will be used If left empty it will generate from title
™ PRODUCTS <
& RESOURCES < Page Texts SEQ Page Elements

{ < .

— A Top section title (max. 81 characters) * =}
B PROJECTS < Bornin Japan, with a global presence
I CONTACT i Introduction text (max. 65525 characters including html code) * =
M FORMVALUES < Foomats~ B J U ¥ x T, = i & o

For over 80 years, Hitachi Cooling & Heating has bean driven by the challange to reshape the perception and possibilities of climate control solutions for residential and commercial spaces and for thosa that work with it in 2 professional capacity.

B PARTMERS <
W strive to imp isting technologies and i te within the gaps in the market that appear as lifestyles and business evolve.

B POPUPS ¢ Cur time is channelled into developing ideas big and small, from advances that help reduce harmful pollutants found in the air we breathe, to crafting aesthetically pleasing air conditioning units that don’t compromise on comfort, Qur commitment to minimizing our impact on the environment extends to you, designing
products that are energy efficient and help lower running costs.

@ FAQS p Wz are constantly researching and testing how our technologies can benefit medical research, food praduction and prasarvation, and provide better health and comfort to hospitals and schaols.
There is much mare to climate control than just 'keeping cool'. Climate control has the power to propel businesses, save lives and open doors,

B Offices As part of our innovation principals, we are proud to introduce you to the Innovation Hub, a station where you can explore our next-generation products and their stories.

Q0 Apps
% Innovations
@ Social Networks

[# About inner pages

#, Legzal Links

& USERS <
3 SETTINGS <
22 DISTRIBUTION PAGE <

& Administrators




- HITACHI
Innovations - Inner Page

®* Description

Elements:

o Header: Title + Text + Image(s)

Freeze. Melt. Clean. Our “coolest”
technology keeps the inside of your
air conditi cleaner and fresher

o Content - Free composition through rich editor

o Linksto related productand documentation

Innovations

Innovat tions

HITACHI =




Innovations - Inner Page

HITACHI

Editable content:

Tab Fields Comments

To identify what type of innovation it s, is
overprinted on the card

General Tag

Text to show in the card (innovations prehome)*

Awards If any, thumbnails of the awards the product or
initiative has received. They will be overprinted
in the header of the detail page.

Tab Fields Comments
Header Header title
Header text Paragraph below the title Silent-Iconic™

Header image(s)

Buttons: the page can be customised by implementing several CTAs
® Show brochure button: Yes/No I Compatibility
If yes: select link type and CTA
® Show case study button: Yes/No

If yes: select link type and CTA o

B Brochure

Case Study

* Mandatory



Innovations - Inner Page

Editable content:

HITACHI

Tab Fields

Create a “silent” space to maximize the
perience

Comments

Content Introduction title*

To identify what type of innovation it is

Introduction text*

Rich text editor

Content elements: the following modules can be combined in a
flexible way to compose the page design

Text

Slider

Rich text editor

a\

Tab Fields

Comments

QR Show QR: Yes/No

Module to display dinamic content

If Yes:
Title*
Desktop text*
Mobile text*
Mobile button text
Modal title*
Image*
Link text + URLs

Try our virtual
installatio

* Mandatory



HITACHI
Innovations - Inner Page

Editable content:

Tab Fields Comments
Resources  Show Resources module: Yes/No* -
Brochures and - z:“:“':z
If Yes: upload documentation catalogs L
Tab Fields Comments g g
Compatibility Show compatibility button: Yes/No
If Yes: If the selected product is on the web, the title, — e i g
Include link + select link (internal, external or pop-up) image ar.1d description text will be embedded
Select products (if the pop-up option has been selected) automatically.

* Mandatory



Innovations - Inner Page

Hitachi

@ Micuents [ Selir

(7]

CMS

PRODUCTS

RESOURCES

MAGAZINE

PROJECTS

CONTACT

FORMVALUES

PARTMERS

POPUPS

FAQS

B} Offices

Q Apps

@ Social Networks

[ Aboutinner pages

- Legal Links

-3

&s DISTRIBUTION PAGE

USERS

SETTINGS

& Administrators

& CMS Guide

<

Innovations =

«Volveral listado de Innovations

Editar

Title (max. 81 characters) *

F Slug

[silent-lconic™

silent-iconic

Used in menus and breadcrumbs

General Header Buttons Content CR Resources Compatibility

T
Published %

Design

Text to show in the card (innovations list) (max. 160 characters) *

Our unique, award-winning design panel for modern spaces where aesthetics are a priority.

Awards

Image

+ Afizdir award

B Guardaryregresar ~ ENSNELIEENR

SEQ

If left empty it will generate from title

=2

=2

s
[ editar |
Zeditar | @
Zeditar| @
Zeditar| @

Admin

HITACHI

Innovations Editar

dioma: Spanish =

[
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HITACHI

Apps

O Description

HITACHI s

airCloud. Our Suite of

Apps and Software for
Elements: Managing Hitachi Ar j
J

O Header: Title + Text + Image or Video

A
@ &

O Profile selector (if the apps are targeted to different user
profiles)

O Cards for each app

- Title
Text Apps
- Image (optional) HITAGHI

App Categories

- Link to landing page and/or app stores




HITACHI

Apps

The apps are filtered by categories (home, business, professional), so you haveto select the profile the apps you want to edit.

Code Menu Title

Acciones

home Home Apps for Home AC Units [# Editar | +
business Business Apps for Commercial AC & VRF Systems [# Editar | +
professional Professional Apps for HVAC Professionals [# Editar ~
Editable content for each App:
Tab Fields Comments
Title* Hi-Kumo
Text*
Icons Apple, Google and/or Desktop
Links CTA + Link to Landing page

CTA + Link to Apple Store
CTA + Link to Play Store

Images Show video: Yes/No
If yes: link to YouTube
Image

If the "Global" checkbox is selected, the app will be highlighted. Global

* Mandatory



Innovations - Inner Page

@ Micuenta © Salir

=

&

CMS

PRODUCTS

RESOURCES

MAGAZINE

PROJECTS

CONTACT

FORMVALUES

PARTNERS

POPUPS

FAQS

Offices

Apps

Innovations

Social Networks

[# Aboutinner pages

4 Legal Links

USERS

SETTINGS

DISTRIBUTION PAGE

«Volver al listado de Apps

HITACHI

Editar Idioma: Spanish »

Title (max. 67 characters) * =]
lal'rCIoud Home

Text (max. 1700 characters) * =

Remotely control your air conditioner easily anywhere, anytime. Use its functions to optimize the operation according to your needs. Remotely control your air conditioner easily anywhere, anytime. Use its functions to optimize the operation according to your needs. Remotely

control your air conditioner easily anywhere, anytime. Use its functions to optimize the operation according to your needs. Remotely control your air conditioner easily anywhere, anytime. Use its functions to optimize the operation accerding to your needs. Remotely control

your air conditioner easily anywhere, anytime. Use its functions to optimize the operation according to your needs. Remotely control your air conditioner easily anywhere, anytime. Use its functions to optimize the operation according to your needs. Remotely control your air

conditioner easily anywhere, anytime. Use its functions to optimize the operation according to your needs. Remotely control your air conditioner easily anywhere, anytime. Use its functions to optimize the operation according to your nesds. Remotely control your air

conditioner easily anywhere, anytime. Use its functions to optimize the operation according to your needs. Remotely control your air conditioner easily anywhere, anytime. Use its functions to optimize the operation according to your needs. Remotely control your air

conditioner easily anywhere, anytime. Use its functions to optimize the operation according to your needs. Remotely control your air conditioner easily anywhere, anytime. Use its functions to optimize the operation according to your needs. Remotely control your air

conditioner easily anywhere, anytime. Use its functions to optimize the opera

Icons
Global

= apple
Links Images

View more (landing) link text

Learn more
App links only show if the landing link is empty
Apple Store link text

Apple Store

Play Store link text

Flay Store

[RNETEIGEGE I @ Cancelar

* google

Link url (start with http:// or https://)

ircloudhome.hitachiaircon.com/

http

Link url (start with http:// or https://)

https://apps.apple.com/au/app/aircloud-home/id1500009156

Link url (start with http:// or https://)

https://play.google.com/store/apps/details?id=com.jch_hitachi.aircloudglobal

=]
Open in new tab

Open in new tab

Open in new tab
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HITACHI

Pop-ups

¢ Description 8

How VRF Improve HVAC "Variable Refrigerant Flow
Energy Efficiency S
v

Inthe tab called 'POPUPS' there are two options:
- Popups: to enable or disable pop-ups
- Popups request: to access the database the pop-ups generate

Popups

HITACHI =

Hitachi Welcome to Hitachi Web Admin Dashboard Hitach

@iy rccount @ Logaut

B cMs ¢
™ PRODUCTS ¢
& RESOURCES <
B MAGAZINE ¢
W PROJECTS <
B CONTACT <
[} PARTNERS ¢
B Popups

B Popup requests



How to implement a new pop-up window 1/4

1. Click on the button: +Add Popup

2. Thereyou haveseveral fields. They are
related to where the pop-up window
should appear:

®*  Productrange pages and/or
®*  Business verticals pages and/or
®*  Productdetail pages

And to which audience profile.

Fill in all these fields. Note you can select
multiple pages and audience profiles at
the same time.

B cMs <

™ PRODUCTS <
& RESOURCES <
8 MAGAZINE <
M PROJECTS <
B CONTACT <
B PARTNERS <
i POPUPS v
B Popups

B Popup requests
B Offices

0 Apps

The campaign name will allow you to
easily identify the pop-up and the related
database in the future, try to use one
that is easily recognizable.

Afiadir Popu.

Campaign

If left empty it will generate from title

Ranges
Business Ranges
Products

Visitor profiles *

Select the visitor profiles where this range will be shown

HITACHI



How to implement a new pop-up window 2/4

4,

Complete the information on the pop-up.
You will see there are 4 tabs:

General - to customize image and texts

Settings - to define when the pop-up should
be active, and how many seconds should
pass from the time the user lands to the
page until the pop-upit's launched

Form - to customize the text within the
fields, and to activate or not optional fields

Resources - to upload downloadable
information for which users provide their
personal data

U Apps

* Innovations

@ Social Networks

4, Legal Links

& USERS

& SETTINGS

2% DISTRIBUTION PAGE

%& Administrators

& CMS Guide

<

General Settings Form Resources

Title (max. 60 characters) * =]

Body copy (max. 650 characters) *

B 7 U x x L & i

Image (size 527x342px) *

AN

HITACHI

30/650

This counter is orientative, the actual count (including himl tags) can differ,




- HITACHI
How to implement a new pop-up window 3/4

®* General - Complete: ®*  Settings - Define:
®* Title (max. 60 characters) ®* Period during which the pop-up will be active
®*  Body copy (max. 650 characters) ®*  How many seconds should pass from the time the
* Image(size 527x342px) user lands to the page until the pop-upit's launched
Title y
_How VRF Improve HVAC -[-’\?;’ﬁa”a‘t?f'edpg'f‘?aE‘é?!.ﬂieéfoﬁ'”” General Settings Form Resources
Energy Efficiency Systems" now

VRF intallations allows 50% to efficiency improvement
over standard ASHRAE 90.1 RTU units. The report notes

VRFs are the primary HVAC system choice in Europe,
BOdy Copy Japan and China.
Py

For larger buildings, VRF systems offer larger capacities R 12f05/2021 fiz::1] 16/(06/2021

than their smaller heatpump counterparts and

advanced features such as heat recovery from Firstname.

simultaneous heating and cooling, longer pipe lengths,

and more indoor units per system. Seconds until the pop-up appears *

Lastname

*

Start of pop-up availability * End of pop-up availability

Start reading the report "How VRF Improve HVAC
Energy Efficiency” and download the full version for 15

more details.
Guardary regresar @ Cancelar

Role

Company name

Image

P 25 ”~

I'm not a robot




— HITACHI
How to implement a new pop-up window 4/4

®* Form- Complete: ®* Resources -
®* Formtitle ®* Upload the file the user will download, up to 50 Mb.
®*  Text within the fields
®* Role and Company fields - Enabled or Disabled
¢  Button texts
®* Thankyou message

General Settings Form Resources

File (max. size 50M) *

Choose File | No file chosen

.
Emall? " Guardary regresar v [ERZReENIGEY
.

Enable role field
® No
Enable company fisld

® No

Send button text ™ lad
Thank you title * =

Thank you message *

Thank you button *

Bl Guardaryregresar - RIS



- HITACHI
Double opt-in

Users cannot download the file directly from the web, but from an email in their inbox - Qualified database.

The email is customized with the user's name and the name of the Download.

HITACHI Cooling & Heating

Hi Santiago,
You can now download this is a test.pdf.

Visit our website www.hitachiaircon.com for more information, and do

not hesitate to contact us if you wish.
Thank you

Hitachi Cooling & Heating

© 2021 JOHNSON CONTROLS - HITACHI AIR CONDITIONING COMPANY




= HITACHI
Database

The database can be accessed from the menu: POPUPS > Popups request
It can be downloaded in bulk via the 'Download requests" button.

IMPORTANT CONSIDERATION!
If the user has selected that he/she "DOES NOT" want to be contacted for commercial purposes, his/her details cannot be used for any other
future marketing action (field: Subscribed to communications).

Popup Req Uests Todos los registros de popup requests en |z base de datos Admin - Popup Requests - Listar
FILTERS 2 Remove filters
25 v elementos por pagina Buscar:
Campaign Name Email Role Company Subscribed to communications Date Time Acciones
donwload-the-yutaki-technical-information Santiago Armesto santiago.garciajalon.armesto@jci-hitachi.com Yes 2021-05-10 15:10 (# Editar
deonwload-the-yutaki-technical-information Santiago Armesto santiago.garciajalon.armesto@jci-hitachi.com Yes 2021-05-10 15:08 [ Editar
Campaign Name Email Role Company Subscribed to communications Date Time Acciones

Mostrando registros 1a 13 de un total de 13 registros Anterior n Siguiente



Static texts

Since the pop-up is highly customisable, there is very little static content. You can find these texts at CMS > Texts

Category

Item

Text

Login and register

Emails
Emails

Emails

Emails

popup_form_legal text

popup_subject
popup_linel

popup_line2

popup_line3

Please use this form to download the following
document. The personal data collected in this form may
be used for marketing purposes. For further details,
please do review our Privacy Policy on how we protect
and manage your submitted data.

":file_name" is ready to download
You can now download :file_name.

Visit our website www.hitachiaircon.com for more
information, and do not hesitate to contact us if you
wish.

Thank you

HITACHI

This text must be translated
with precision because of
its legal implications.

The tag ":file_name"
embeds the name of the
Download, please useit as
it is


http://www.hitachiaircon.com/

Considerations

HITACHI

®* There can only be one pop-up per URL. If you enable a second
pop-up on the same URL for the same period of time, the pop-up
you enabled first will be prioritized. To display another pop-up,
you must disable the one that is currently active.

®* The pages in which the pop-ups can be enabled are: product
range pages, product detail pages and business vertical pages.

®* The legal text canno be shortened, it is necessary in order to
comply with data privacy regulation.
®* Ifyourlanguageis English, keep the texts as they are.
* Ifyourlanguageis different from English, please translate
them accurately.

Note that this refers not only to the legal checks, but also to
the paragraph above the form which explains why this data is
being captured.
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Warning messages

Notification system for hitachiaircon.xyz websites

Description

Elements:
o Title

o Warning type: White (regular alerts) and Orange (Critical
alerts)

o Shorttext

o Read more text
o External link
o Internal link

o Modal message

HITACHI

When can | use a warning message?

For example, let's imagine that we have a product
supply problem or an app crash > We caninclude a
warning message on the entire page or in a specific

section to warn the user.

RESIDENTIALS BUSINESS PROFESSIONALS MANUFA

= HITACHI Q

With airCloud Home,
control your Home Air
Conditioning from
your Smartphone

How are we able to create complimentary .
design solutions from contradictions?

Learn how our Duality Design philosophy
helps us see both sides of a story and leads
to us-engineering excellence.

> Play video

Lorem ipsum dolor sit amet, consectetur X
adipiscing elit. Proin a nulla dapibus, rutrum enim

et, venenatis enim. Pellentesque habitant morbi
tristique senectus et netus et malesuada fames ac

turpis egestas. Read more >

RESIDENTIALS BUSINESS PROFESSIONALS MANUFA

= HITACHI Q

With airCloud Home,
control your Home Air
Conditioning fron

your Smartphone

How are we able tocreatecomplimentary,

design solutions from contradictions?
Learn how our Duality Design philosophy
helps us see both sides of a story and leads
to us-engineering excellence.

> Play video

Lorem ipsum dolor sit amet, consectetur X
adipiscing elit. Proin a nulla dapibus, rutrum enim

et, venenatis enim. Pellentesque habitant morbi
tristique senectus et netus et malesuada fames ac

turpis egestas. Read more >



I?AQs— Main page

HITACHI

Fields

Comments

Title (max. 60 characters) *

Show in all pages: Yes / No

Warning type*
Short text*

Learn more modal text

Write again message *

Settings

* IfNoischosen>Is neededtoindicate in which specific pagesthe

warning message needs to be shown:
* Ranges pages
e Business ranges pages
* Product detail pages
* Magazine, Projects and About sections (Main page and detailpagesatthe same time).
¢ Contact, Apps and Resources sections (Whole main page)
* Register (Private and commercial atthe same time)
* Innovations (Inthe mainpage andin detail pages separatelyifneeded)
¢  Where to buy (In the mainpage andin partners type pages* separatelyifneeded. *air

conditioning installers, heat pumps installers and distributors)

White forregularalertsand Orange forcritical ones.

Can add and external orinternal link, amodal to display ordon 't show any
link or modal.

To setthe period of time in which the warning should be displayed




HITACHI

CMS guide

B PARTNERS < CMS>Warning
« You can find it in the left side of the CMS,

B Warnings

in a folder called "warnings"




HITACHI

CMS guide: Add a new warning

HITACHI =

Hitachi WarniﬂgS Todos los registres de wamings en |a base de datos
@Micusnts B Salir

. CMS>Warning>Warning
p— ¢ |» v |demsrcspor g Click on "Add a warning" to add a new

A

Title Start of message availability End of message availability Published Acciones
& RESOURCES < message
Warning title 2021-10-01 2021-11-07 @ (#Editar ~  WEliminar
B MAGAZINE <
Title start of message availability End of message availability Published Acciones
B PROJECTS <
Mostrando registros 1a 1 de un total de 1 registros . . .
e c You can also edit or delete the existing

B FORM VALUES < O n es

B PARTNERS ¢
B WARNINCS v
B Warnings

B POPUPS <
© FAQS <

B offices



HITACHI

CMS guide: Add a new warning
Step 1:

Hitachi Warnings eciarwaring. Admin . .
—— e Choose if the message should be active for all
B s . , pages or just for specific ones
™ PRODUCTS <
Title (max. 60 characters) * [
& RESOURCES ¢ yarning title
B MAGAZINE < Showin all pages
W PROJECTS ¢ @m
QO No
B CONTACT <
The warning message can be displayed for the
show in all pages
different pagesin the following way:
' _ ) Ranges pages
Ranges Business Ranges Products
< ai Conditoning || » Cammercizl i Cond taring s orels Business ranges pages
Showinagazine Product detail pages
Show n Projects Magazine, Projects and About sections (Main
— page and detail pages atthe same time).
o contace Contact, Apps and Resources sections (Whole
show 1 Apps main page)
o Register (Private and commercial at the same
Innovations ti m e )
Show in Innovations Home
Innovations (Inthe main page and in detail
show i Sgn Up pages pagesseparatelyif needed)
Stowinpartnerspases ShowinAliprmerspees Where to buy (Inthe main page and in partners
type pages* separatelyif needed. *air

conditioning installers, heat pumps installers and
distributors)




HITACHI
CMS guide: Setting up a new warning

Step 2:

In "General" you can configure:

Warning type

-Warning message color

® Orange

R -Short text

test Isatest (satest satest [sate:

st (satest [s3test [Satest (satest ISatest [satest test (satest Isatest isatest

_ -Read more link. Could be:

External

External

® Open modsl

Internal

Learn more modal text

B I U~ I EE @ Open Modal
ot st st

3. awef sdfsdf asfsafasfsaf asfsf O |n
« awef sdfsdf asfsafasfsaf asfsf

» sdfsdisdi

- asfsaf

« dfadfa
- gfodfadfy

Lorem ipsum dolar sit amet, censectetur adipiscing elit. Vest
feugiat risus, Maecenas tortor velit, sagittis non slementum

n it n @
e B S e oL o epte i o ek e s e e Pde e e s e i Ou neea to mar ublishea” to make |

ol

visible in live website.

Step 3:

: In "Settings" you can configure:

-The specific time in which the message should
be showed




- HITACHI
CMS guide: Setting up a new warning

Test 2

. awef sdfsdf asfsafasfsaf asfsf

Modal message example

. awef sdfsdf asfsafasfsaf asfsf

. awef sdfsdf asfsafasfsaf asfsf

awef sdfsdf asfsafasfsaf asfsf

sdfsdfsdf

asfsaf

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum accumsan
viverra erat sit amet sollicitudin. Mauris porttitor, orci ut porta auctor, libero
velit convallis justo, eget finibus felis turpis eget magna. Ut posuere aliquet justo
sed varius. Proin ac turpis ultricies, posuere eros sit amet, aliquet dui. Aliquam
sed feugiat risus. Maecenas tortor velit, sagittis non elementum quis,
consectetur vitae urna. Ut in mauris elementum, accumsan turpis nec, dictum
sapien. Etiam vitae turpis sed risus gravida pulvinar. Pellentesque eleifend
hendrerit condimentum. Vestibulum elit neque, luctus nec rhoncus at, luctus ac
massa.

Pellentesque elementum posuere mauris, vel iaculis mi lobortis fermentum.
Suspendisse consequat diam sed justo pellentesque consequat. Maecenas eu
orci lobortis, mattis orci vitae, interdum mauris. Praesent vitae augue faucibus,
semper justo quis, varius enim. Praesent ac ultrices nibh. Phasellus eget mi eget
eros ornare fermentum sed eget metus. Cras pharetra gravida nulla et iaculis.
Fusce placerat quis massa sed rutrum. Nulla et tellus in libero convallis
malesuada. In nec eros quis magna rutrum bibendum. Fusce sollicitudin nibh
quis est luctus elementum. Ut venenatis eget arcu vel ornare. Phasellus ac
neque eget est condimentum tempor. Pellentesque auctor non eros vitae
suscipit. Maecenas ut felis pellentesque, efficitur diam a, auctor ex.

Nunc erat tortor, rhoncus vitae tincidunt quis, tempor id erat. Sed tempus
mauris sed auctor auctor. Aliquam erat volutpat. Aliquam euismod, sem
posuere blandit accumsan, eros ex imperdiet erat, quis accumsan tellus est vel
urna. Cras et lacus eleifend, dapibus velit et, tincidunt odio. Nunc vitae turpis
quis nulla viverra vehicula. Praesent ac velit at turpis tincidunt pretium.
Maecenas suscipit turpis purus, quis imperdiet ipsum faucibus hendrerit. In
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Virtual Showroom — CMS>Pages>Virtual Showroom

Fields

Comments

Title (max. 200 characters) *

Description

Iframe

SEO tab

To embed aniframe code forshowrooms

It works inthe same way as the rest of the tabs

HITACHI
Visit our virtual Showroom

perience of our Johnson Controls-Hitachi Shawroom in Barcelona (Spain)

Showroom JCHES

HITACHI




HITACHI

Quick help guide:
Common questions
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HITACHI

FAQs

* How to activate/deactivate the maintenance mode? O Can I activate the multi-language by myself?
Through the main menu, in the "Settings" section, select the No, although this option appears in the CMS, it is an action that
"Maintenance" option: must be carried out by the Global Digital Marketing team.

Value = False > Normal operation . g e
K P O About e-mail notifications:

Value = True - Maintenance
Settings i Although it is possible to customise the delivery of notifications
for each form, it is possible to include a default email address to
which all notifications will be sent if no customisation has been
made. To do this, go to:

"Settings" - "contact_form_mailto" or
"Settings" - "partner_default_mailto"

Settings

Categary



- HITACHI
FAQs
O What about tracking? O How toadd/edit/remove links to social networks?
For all matters relating to tracking, please contact the Global From the main menu, in the "Social Networks" section, you can
Digital Marketing team. add new networks, delete those that already appear or edit the
links.

You will also find information on this subjectin the Marketing
Center: link

Social Networks

vvvvv


https://www.jch-marketingcenter.com/hitachi-brand/brand-workbook/digital/analytics

FAQs

®* How tohide the "optional" sections?

Through the main menu, in the "Settings" section, go to
"Settings" - "hide_sections".

Select the checkbox of the sections you want to hide.

Settings

O How toadd/edit/remove users fromthe CMS?

Through the main menu, in the "Settings" section, go
to "Settings" - "Administrators".

Administrators

Developer made Actions

Developer made Actions

HITACHI



HITACHI

FAQs

®* How toenable/disable web user profiles (homeowners, HVAC O About statictexts:
professionals, etc.)?

All static texts on the website can be edited by
For this action it is required to request support from the Global accessing: "CMS" - "Texts".
Digital Marketing team.

You can either search by category or do a specific text
search. Both options are available in the header of the page.

HITACHI =




HITACHI

Thanks :)

Cooling & Heating



